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Section 2 – Project Information
	Project Title

	
E-Mergers, Innovation and Digital Platform Competition


	Project Highlights:
	1.
	The project explores competition and innovation outcomes in digital markets, which are fundamental to modern society.

	
	2.
	Theoretical and empirical tools will be used to analyse the impact of mergers on innovation and on the wellbeing of society as a whole.

	
	3.
	The analysis will generate policy implications in relation to legislative initiatives seeking to protect consumers in digital markets.

	Project Summary 

	
Digital markets are ubiquitous in the daily transactions of today’s society. Most of these transactions involve “digital giants” such as Google, Apple, Facebook, Amazon and Microsoft (GAFAM), which represent five of the world’s eight largest companies by market capitalisation (Statista). 

The growth of GAFAM is grounded on a process of innovation that has enabled them to use data to facilitate beneficial interactions between buyers and sellers, software developers and users, as well as advertisers and users of diverse web-based services (such as e-mailing, social networking, searching and trading). A crucial source of this process has been the acquisition of innovative market entrants, typically acquired long before they reach a scale that challenges the dominant position of GAFAM (Federal Trade Commission).

An important question that arises in this context is whether the innovative process in digital markets and the benefits it promises to society are best served by a small group of dominant firms, or whether these firms can exploit their dominant market position to anti-competitive ends, with adverse effects for future innovation.

This project will:

1. Develop a framework for assessing mergers in digital markets in terms of their impact on 
i. the speed and direction of innovation and
ii. social welfare.
2. Analyse dominant firms’ incentives to bring acquired research projects to market or to cancel them (‘killer acquisitions’).

These research objectives are closely linked to ongoing US and European legislative efforts aiming to regulate the conduct of GAFAM (e.g., the EU Digital Markets Act and the American Innovation and Choice Act). In line with the University’s Social Justice research theme, the project will aid the design of policies to promote innovation and safeguard consumers in digital markets. 

Economics provides appropriate methodologies to address these objectives both theoretically and empirically. The scope of the project and the topical open questions it addresses support a high- profile PGR research agenda.  The supervisory team has published 4* research outputs in this and related areas, and managed large empirical research projects before. 4* research outputs are key objectives of the programme.

The first (ECR) supervisor does not currently supervise any PGR students. 





Alignment with the School of Business (ULSB) Strategy

This project reinforces ULSB investments in Industrial Organization (IO), a core field in any leading business school:
· one full professor appointed and additional posts under consideration to promote an IO research grouping,
· hosting the 2023-Network-of-Industrial-Economists conference.

Significant impact potential is evidenced by a recent workshop with large businesses (c.£1bn turnover).





