University of Leicester School of Business
Black Excellence Symposium
March 23rd 2022
Black Excellence: Shaping an Inclusive and Sustainable Future
Poster Competition – Call for entries
About the competition
The Black Excellence Symposium will feature a poster competition open to all undergraduates at the University of
Leicester. Students are invited to submit a poster on EITHER a research project OR an enterprise challenge. If your
poster is accepted, it will be displayed at the Black Excellence Symposium on March 23, 2022 and you will have the
opportunity to present it to the Symposium attendees. The competition will be judged by a panel drawn from
University of Leicester experts and alumni in academia and business.
In total, there are six (6) awards. Winners in either the Research Project or the Enterprise Challenge will receive the
following awards:




£50 First Prize Amazon Voucher
£30 Second Prize Amazon Voucher
£20 Third Prize Amazon Voucher

First Prize winners will also win a ticket to attend the UK Black Business Show in London.
Eligibility




The poster competition is open to all undergraduates at the University of Leicester.
Posters must fall within the theme of the Symposium: “Black Excellence: Shaping an Inclusive and Sustainable
Future”.
The poster competition is open to individuals and to groups of up to five (5) students.

Competition guidelines




Only one poster is allowed per entrant.
Each entrant should submit a PDF of their poster along with the form below.
Entries will be shortlisted by a panel of judges.

Judging criteria
The panel of judges will be looking for the following in assessing posters:





Poster design – presentation and visual appeal.
Content – how easily understood and persuasive the content is.
Effective communication of ideas on the poster.
Oral presentation of the poster during the Symposium. This criterion will apply to the 10 posters
shortlisted.

Deadline for competition entry
Friday, 11th March 2022 at 5 pm. Submit your poster entry to: UBE Symposium Poster Competition Registration
Form (jotform.com)
Posters selected for the competition
You will be informed if your poster has been selected for the next stage of the competition (oral presentation) by
18th March 2022.
A short list of ten (10) posters will be selected for the oral presentation, which will take place during the
Symposium. All shortlisted posters will be printed by the Symposium organisers.
On the day of the Symposium, the 10 posters will be hang up in the hallway outside the main symposium venue.
Students will discuss their posters with the judges and Symposium attendees.
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The panel of judges will select the winners for each award category.
Further guidance on how to design your poster
Below are some hints on how to design your poster, and finally a few examples/templates, and a video on how to
produce the same in PowerPoint.
To produce an effective poster there are a number of things to be considered.
A) What is your purpose in creating this poster?



Often, the purpose of a poster is to grab the attention of your chosen audience and to inspire
interest in the theme. Your poster should convey a strong central message relevant to the
Symposium theme.



It is not like an academic essay in this respect as the poster aims to relate your project or business idea
in a brief and concise manner using bold text and colourful graphics to attract attention.
B) Who is the audience likely to be? In our case, the audience is likely to be one of the following. Tailor your approach
accordingly.






Peers
Public
Entrepreneurs
Academics

Think about how much existing knowledge your chosen audience has about your project or business idea.
It is important to be aware of whether or not they understand your terminology and methods before
thinking about what information to include.
C) What content needs to be included?





Everything you include must relate in some way to your project or business idea including graphics and text.



Think about how much text should be given to explaining background information, thematic
questions and results (in case of a research project) or the problem you are addressing and how
you are solving it better than the competition (in case of a business idea). Think about the visual
aesthetics of the poster.

Make sure to include web links, references and contact details for further information.

Remember, be selective! Do not try to cover the entire project or business idea. Focus on those
aspects which have the most relevance for your chosen audience.
D) How should your poster be organised?

Poster design
For the purpose of the Black Excellence Symposium, the poster size is A0, i.e. 33.1 × 46.8 inches. The use of
“your” below applies equally to individuals and groups who submit a poster.
Layout - The layout of your poster should be both visually appealing and easy to follow. The poster should be well
organised with clear headings and subheadings. Depending on your content, you might choose to structure your
poster in a variety of ways.
For the research project, you have two options:
Reporting on your project- Similar to a research report, this approach sets out your project according to the
order in which it took place.
Reporting on the solution to a problem- Alternatively a poster can be built around explaining how a particular
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problem was solved, concerning challenges addressed and barriers overcome. This need not be as lineal as a
research report and might be more thematic.
For the Enterprise Challenge, there are several examples of business idea pitch decks online to choose from. See
e.g., the link https://venngage.com/blog/best-pitch-decks/
Reading order - In the first three seconds of looking at a poster, the reader is deciding whether to stay and
explore the poster or move on. The most effective posters provide a discernible reading order with a clear
sequence of information.
A series of columns can be an effective way of ordering information as demonstrated in newspapers
and magazines. In English speaking countries, the way people read a poster is commonly from top
to bottom and from left to right.

Balance - The best posters are well balanced. This means arranging text and images in such a way that both
elements are balanced across the poster. Placing illustrations throughout the poster breaks the text up into
easily readable chunks and allows for smoother flow.
Balance can also mean ensuring that the poster is not cluttered. Blank space is not the enemy. In fact, like
images, it serves to make text easier to read, allowing the reader to pause and take note.
Effective use of Text




Total text should be between 300-600 words and should be to the point.




Try to use Italics, underlining and CAPITALS sparingly.



The title needs to be clearly readable from 12 feet. Recommended text size is 70 – 100pt. Sentence
case is recommended for titles




Body text should be 18 – 20 pt.





Be consistent with style. You should use a maximum of 2 fonts per poster. Sans serif fonts are
recommended for titles and headings as they can be read more clearly from a distance.
Group text according to subject matter but do not make paragraphs too long. Break up large
paragraphs.

No single spacing (1.15 at the very least)
Bullet points can be used to define simple statements.
The clarity of text can be improved by using increased line spacing.
Left justified and not fully justified text is clearest on the eye.
Set headings in BOLD and make them concise.
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Using Graphs and Images





When presenting numerical data, use charts and graphs rather than tables as these can be more
effective for illustrating data trends.
When making charts and graphs format them effectively by keeping them simple, enlarging text
and thickening lines. 3D graphs can be confusing, 2D are often clearest.
For images try to use a high resolution JPEG (.jpg) with a resolution of at least 300 pixels per sq.
inch for sharpness (images copied from internet are usually 72 pixels!).
Include relevant logos of companies/institutions where appropriate.

Series 1
Series 2
Series 3

Colour
When using colour ensure that it does not obscure or detract from the text and images used in the body of
the poster.
Use subtle background colours and black for small text.
Try not to use too many colours or colours which clash as this can be visually distracting. Think about
people who are colour blind and have difficulty-differentiating colour. A good colour combination can make
your poster eye-catching and professional, however colour can be distracting from your content if it is
over-used or used badly. As a general rule try to stick to 2 or 3 colours plus black.

Complementary colours
Complementary colours are pairs of opposites on the colour wheel
e.g. red and green, blue and orange, yellow and violet
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Analagous colours are three colours which are next to each
other on a colour wheel e.g. yellow-green, yellow and yellow
orange.

Tints and shades
Another option is to use variations of the same
colour

ULSB logos
Feature University of Leicester School of Business (ULSB) logo in poster title
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Check List:

1. Read your poster over carefully to check for spelling mistakes.
2. Make sure your take home message is clear.
3. Show it to someone who has not seen it before and observe their reaction.

Include acknowledgements of contributions from colleagues/ students at University of Leicester
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Examples
A Spoof Example of an Poster Explaining how to Design an Poster
(Courtesy of Sheffield University Academic Skills Centre)
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Sample poster templates below are available at:
https://www.posterpresentations.com/html/research-poster-design-samples.html
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Video on how to make a poster in PowerPoint
https://www.youtube.com/watch?v=_WnhoIbfcoM
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